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Exploring social creativity in place-making: A case study from a coastal town in
Northern Norway
Thomas Haraldseid

School of Landscape Architecture, Norwegian University of Life Sciences, Universitetstunet 3, NO-1433 Ås, Norway

ABSTRACT
The purpose of the article is to explore the relationship between place-making and social creativity. It is
grounded in a single case study and an analytical generalization approach to the study of two projects
in the town of Vardø, Norway: Vardø Restored and Biotope. Empirical data are presented as thematic
stories in becoming, which are discussed using actor–network theory (ANT) and meshwork-inspired
analysis. Social creativity is understood as inhabitants’ ability to meet new challenges with creativity.
Place-making is understood in terms of place-specific creative and regenerative processes, with a
focus on the role of community entrepreneurs and creative community arenas outside the formal
planning system. Important findings suggest that social creativity emerges from community
activities, in which multiple individuals and actors play important roles. Through these processes,
entrepreneurs become community entrepreneurs when their collective orientations are activated.
Individual community entrepreneurs can take active roles in stimulating social creativity based on
their place-specific commitments, broad value-creation perspectives, and sensitivity to place-specific
complexities, as well as by gaining credibility. The author concludes that creative community arenas
for direct encounters between many different lifelines and actors, future motives, and collective
actions are fundamental for the emergence of social creativity and place-making dynamics.
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Introduction

In 2009, travellers on the northern tip of the Varanger
Peninsula in the county of Finnmark, Norway, were
advised not to visit the town of Vardø by people living
in the region (Fig. 1). However, during recent years
people have started to present this old Arctic town as
one of the most interesting places to visit. What caused
this positive change?

This article focuses on the emergence of social creativ-
ity in relation to two place-making projects in Vardø, as
part of attempts to understand what has contributed to
the positive change: Biotope and Vardø restored. The
architecture and tourism concepts developer Biotope
has created the birdwatching infrastructure in Vardø
and Varanger. Vardø Restored is a non-profit organiz-
ation working with the restoration of historical buildings,
art projects and new development opportunities for
house owners. Social creativity can be understood as
people’s ability to meet new challenges with creative sol-
utions for the future (Førde 2010). To understand

relational emergences at the interplay of social creativity
and place-making, it is necessary to address both individ-
uals and interactions between actors within a landscape
context. The study of the chosen place-making projects
within Vardø has laid the groundwork for a conceptual
model for understanding relationships between place-
making and social creativity as emerging and continual
processes rather than merely as results or products.
The model is presented and discussed in the penultimate
section of the article (i.e. in the section ‘Place-making
and emerging social creativity’).

Due to centralization and decline in the fishery indus-
try, the old subarctic town of Vardø lost half of its popu-
lation between 1980 and 2010. Today, there are 2081
inhabitants (Statistisk sentralbyrå 2019), living in an
area of 3.7 km2. The decline caused a negative spiral of
extensive disintegration of the infrastructure, rampant
pessimism and a negative reputation for the
town. Vardø exists ‘on hold’, due to a high degree of
uncertainty about what the future will bring and is
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awaiting future resolutions to contemporary problems
(Kampevold Larsen & Hemmersam 2017). Arctic land-
scapes are changing fast due to dramatic climate changes
and new industrial development forces, which are
attracting increased international attention (Kampevold
Larsen & Hemmersam 2018). However, images of the
northern landscapes formed at distance rarely address
local community’s livelihoods or desired futures. The
northern territories are high up on the Norwegian gov-
ernment’s agenda for foreign and domestic policy
affairs, with ideas for fisheries, aquaculture, oil and gas,
and tourism as part of the green growth and sustainable
development strategies for the future (Utenriksdeparte-
mentet, Kommunal- og moderniseringsdepartementet
& Statsministerens kontor 2017). In this regard, a need
to challenge dominant Western modern capitalist plan-
ning and development thinking has been addressed
(Løkken & Haggärde 2017; Nyseth et al. 2017).

The difficult situation for many coastal communities
in the north relates to a global discourse on reinventing
rural areas (Nyseth & Viken 2009). Globally related
changes often lead to a range of challenges, such as social
fragmentation, identity erosion, and harm to the
environment, which together constitute a bundle of rad-
ical uncertainties for people living in rural areas, such as

coastal places in the north of Norway (Nyseth et al.
2017). Many old fishing villages in Norway have under-
gone transition to holiday villages (Gerrard 2009). Tour-
ism is increasing in Norway and is highlighted as an
important industry for the future (Meld. St. 19 (2016–
2017)). However, studies of European rurality have
shown that places have been turned into tourism
‘machines’ and playgrounds for visitors (Butler 2011).
Terms such as ‘overtourism’ are becoming increasingly
prevalent, also in Norway. Hence, there is a fundamental
need to address how local development and tourism can
work together, thereby challenging the destination dis-
course (Førde 2016).

According to the European Landscape Convention
(ELC) (Council of Europe 2000), the term landscape
means ‘an area, as perceived by local people or visitors,
whose character is the result of the action and interaction
of natural and/or human factors’. The ELC highlights the
important role of the everyday landscape for quality of
daily life and identity. In this article, ‘an area’ is con-
sidered in relation to Vardø as a place. The complexity
of place is addressed as open and dynamic processes in
becoming, whereby people, nature, materiality, sociality,
and cultural relations are thrown together (Massey
2005). In relation to ELC and the becoming of place,

Fig. 1. Case study location (map produced by Gunnar Tenge)
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the perspective of community entrepreneurship, under-
stood as processes contributing to community solutions
(Borch & Førde 2010), can be used in place-making that
involves tourism initiatives.

The research strategy for this article was based on an
empirical and explorative case study with an analytical
generalization approach. The aim was to explore the
relationship between place-making praxis and social
creativity, and to establish a conceptual framework for
studying this relationship. The analytical strategy was
empirically driven, wherein the empirical work con-
ducted in Vardø sparked a process of relevant literature
selection. In referring back and forth between empirical
data and literature, a conceptual understanding of
place-making and social creativity evolved as fundamen-
tally relational and dynamic processes. In this article, I
seek to answer the following research question: How
can the interplay between place-making and social crea-
tivity enable vibrant landscapes?

Methods

Vardø was chosen as case due to the particular creative
place-making activities unfolding within an island com-
munity, where emergent social creativity has been
increasingly evident. I collected data using multiple
sources of evidence, during five fieldwork sessions of
two weeks’ duration each between 2017 and 2018.
This involved 15 in-depth interviews and many informal
conversations based on a non-representative strategic
selection of people and using the snowball method.
The interviews lasted 45–90 minutes. However, conver-
sations with key individuals also evolved due to several
visits to Vardø. Conversations with fishermen, entrepre-
neurs, representatives of authorities, activists, artists, and
others revolved around topics relating to Vardø as a
place, development activities and future orientations.
The interviews took place in people’s homes, cafes,
offices, at the hotel, and during different events. I used
participatory observation as an approach because it
allowed me, as a researcher, to participate in processes
relevant to my study, such as the birdwatching festival,
Gullfest, and Vardø Restored workshops. Inspired by
Tim Ingold’s understanding of participatory observation
(Ingold 2013), I aimed at joining the inhabitants in their
search of potential paths for the future. I also used sec-
ondary sources such as maps, photographs, videos, docu-
ments, web pages, and social media to understand Vardø
as a place and to define the place-making activities’ inter-
play with social creativity. During the fieldwork, certain
themes emerged as prominent for social creativity, pre-
sented as thematic stories in becoming that relate to
Vardø Restored and Biotope.

The individuals cited in the article gave informed con-
sent for their full names to be given. Additionally, they
were given the chance to read the text and respond to
the content on several occasions. Different themes were
discussed with them over a longer period of time, due
to several meetings and informal talks with different
individuals, such as Svein Harald Holmen and Tormod
Amundsen.

Relational place-making literature

Through the fieldwork, the role of two individuals and
entrepreneurship projects within Vardø became promi-
nent for understanding the interplay between place-
making, social creativity and the enablement of vibrant
landscapes. I considered community entrepreneurship
and creativity literature relevant for exploring this
dynamic interplay. Actor–network theory (ANT) and
the concepts of individual lifelines and meshwork
(Ingold 2011) contributed to shaping the analytical lens
for exploring the relational, dynamic and transboundary
entrepreneurial processes. A combination of these two
relational ontologies is suitable for analysing the world
as complex becomings, such as interplay between
place-making, social creativity, and potential movements
towards virtuous circles and vibrant landscapes (Selman
2012). ANT has been used for understanding the broader
network of actors involved in actings, allowing for con-
nections to be made between actors across different sec-
tors, on different scales, and in different concepts and
periods (Law 2008). Ingold’s approach to meshwork
contributes to ANT by focusing on individuals within
their situated environment and where improvised
actings along the lines of movement becomes alive
(Ingold 2011).

Entrepreneurship and creativity within the
landscape

Entrepreneurship concerns processes of change, the abil-
ity of actors to perceive opportunities of change, and
processes of translating ideas into practice (Jóhannesson
2012). Borch & Førde (2010) use the term ‘community
entrepreneurship’ to address processes of social and cul-
tural change and value creation that result in new collec-
tive solutions for communities. This approach to
entrepreneurship relates to an increased awareness of
everyday life and community praxis rather than to extra-
ordinary achievements within entrepreneurship litera-
ture (Hjort & Bjerke 2006). Creativity is an important
component of community entrepreneurship (Førde &
Ringholm 2012) and relates to processes of setting
socio-material actors in motion (Kramvig & Førde 2015).
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Lønning (2010) argues that creativity always has to do
with being able to see new possibilities for the future
based on recombinations of the extant.

Within local development literature, there has been a
growing awareness of creativity as experimentation and
improvisation, thus challenging ‘creative class’ thinking
(Førde & Kramvig 2017). Maintaining sensitivity to
sociocultural complexities, empowering community pro-
cesses and co-thinking of futures should be the focus of
creative processes within small towns (Nyseth et al.
2017). In this respect, social creativity can be used as a
term that highlights people’s ability to meet new chal-
lenges with creative ideas and solutions (Førde 2010).
According to Hallam & Ingold (2007), creativity should
be seen as improvisation in terms of the movements that
give rise to the results rather than innovation in the form
of products. Ingold (2013) expands on the understanding
of creativity by seeing it as a process of growth whereby
the makers become participants who intervene in a
world of active materials and add energy to the forces
already at work. In response to Ingold, Stuart McLean
(2009) proposes a broader understanding of creativity,
involving linguistic representations, conceptual for-
mations and transformations, which are capable of add-
ing the articulations from the stories told by humans,
detailing the coming-to-being of the material universe.

In order for social creativity to grow, there is a need to
provide arenas and meeting places (Førde & Ringholm
2012). Community entrepreneurs can play major roles
in enabling such spaces, as well as in mobilization pro-
cesses in times of crisis (Borch & Førde 2010). Commu-
nity entrepreneurs can be recognized as individuals or a
combination of different individuals who care greatly for
the place where they live. Such individuals can operate as
change agents, who are concerned with development
and conservation of landscapes as common goods
(Haukeland 2010). The role of integration actors in con-
tributing to functional local democracy has been high-
lighted in conjunction with the way they manage
informal transboundary processes, build trust and legiti-
macy, and stimulate group dynamics in both local and
regional contexts (Clemetsen & Stokke 2018).

Integration actors can be seen in relation to commu-
nity entrepreneurs (Borch & Førde 2010) and contribute
to re-establish lost linkages within and between natural
and human systems (Selman 2012). Moving from vicious
circles towards virtuous circles in small towns, creative
processes should be based on mutually reinforcing activi-
ties between much-needed economic development and
social cohesion (Hamdouch & Ghaffari 2017). Hence, a
focus on both individual and collective processes is
important to enable reinforcement of virtuous circles
between actors and underlying forms of landscape

capital for regenerative communities (Selman & Knight
2007). However, moral support from local authorities
is crucial for the long-term relationships between differ-
ent actors involved in development grounded in local
resources (Hamdouch & Ghaffari 2017). Both economic
support and moral support are important for local
initiatives that invest time and resources in local projects
(Førde & Ringholm 2012). In such cases, there often exist
tensions between formal anchoring and creativity (Førde
& Ringholm 2012), partly due to the nature of formal
organizational frameworks that tend to restrict the free-
dom of creative and spontaneous actings. At the same
time, it is fundamentally necessary for local places to
meet sustainability issues involving constraints aimed
towards preventing the destructive forces of creativity.

Modes of ANT and meshwork

Latour states ‘To use the word “actor” means that it’s
never clear who and what is acting when we act since
an actor on stage is never alone in acting’ (Latour
2005, 46). In order to study complex relationships of
change and becoming within place-making and everyday
life, the actor–network theory (ANT) can be used to
understand the social and natural world as continuously
generated effects relating to webs of relations within
which they are located (Law 2008). This perspective
allows for all kinds of actors involved in agencies, such
as objects, subjects, concepts, humans, machines, nature,
and ideas. The authors of ANT studies relating to tour-
ism have pointed to the need to move beyond dichoto-
mous understandings of tourism as either economic or
cultural, and to encourage researchers to follow actors
outside the traditional tourism discourse in order to con-
tribute new insights (van der Duim et al. 2013). ANT
provides a means to move around, make connections
and follow relationships between seemingly opposed
positions or dualisms. Studying entrepreneurship and
creative processes inspired by ANT can help to establish
important connections with actors other than human
ones (Jóhannesson 2012). However, Latour (2010), in
reflecting on limitations of the network approach,
suggests that it is useful for making connections, but
not to live. According to Latour (2010), the value of
the network is that it is easy to insist on its fragility
and the empty spots it leaves around. ANT provides
analytical lenses for understanding relationships between
many different local and non-local actors relating to
social creativity emergence.

Ingold (2011, 145) states: ‘A world that is occupied
but not inhabited, that is filled with existing things rather
than woven from the strands of their coming-into-being,
is a world of space’. The quote relates to his conception
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‘logic of inversion’, highlighting a central modern way of
conceptualizing landscapes by turning the pathways
along which life is lived into enclosed boundaries. In
response, Kenneth Olwig notes that landscapes ‘should
be shaped from the inside by assemblies that know
their things, not by the assemblage of things within
framed, netlike and boxed space’ (Olwig 2016, 270).
Tim Ingold’s concept of meshwork offers a different
mode of inquiry from ANT by placing stronger emphasis
on the forces at work around individual lifelines within
the landscape (Ingold 2011). He uses the term ‘mesh-
work’ to denote that action emerges from the interplay
of forces conducted within entanglements of individual
lifelines, instead of seeing the world as interconnected
points. The meshwork is not limited to one place, since
individuals move between places, where lines become
entangled and knotted.

Ingold’s perspectives have evolved considerably since
the late 2000s, moving away from concepts such as
dwelling and placing stronger emphasis on movement
and flow through perspectives of inhabitation and way-
faring (Wylie 2016). Whereas ANT can contribute
towards understanding the wider actor networks
involved in agencies, Ingold (2011) focuses specifically
on individuals within their situated environment,
where they breathe the air and walk the ground, which
also encompasses how they join shared forces and attend
to each other through direct encounters (Ingold 2015).
There seems to be an important temporal difference
between ANT and meshwork, one that relates to differ-
ent modes of inhabiting the world (Lindstrøm & Ståhl
2015). Whereas network refers to connected and planned
routes, meshwork refers to trails emerging through way-
faring in knotted entanglements. Further, whereas ANT
invites the researcher to identify, map, follow, and con-
nect actors, meshwork invites the researcher to explore
improvisations and individual movements in ongoing
of life.

Vardø in the subarctic and northern territories
of Norway

To understand the place-making stories presented in this
section in relation to the literature and analytical lens, a
wider contextual description related to the case of Vardø
is needed. The northern landscapes have long traditions
of coastal fisheries (Meløe 1998). Fisher-farmers have
played a major role in local communities, as well as in
the Norwegian welfare model (Brox 1969). Nature-
based life in traditional fishing villages has led to local
emotional affiliations with universal occupations – a
stance that is at odds with national ideals (Rossvær
1998). Some argue that government policies relating to

the distribution of fishery quotas, which favour well-to-
do capitalists and their trawlers, have caused the neglect
and undermining of communities in the northernmost
regions of Norway (Trondsen 2013). This is a deeply
felt frustration for the ‘Coastal Rebellion’, a group of
Vardø-based activists. Since 2017, the activists have
mobilized fishing villages in the north to fight for coastal
fishermen’s rights to harvest the ocean. During spring
2017, a public meeting was held in Vardø in conjunction
with the Ministry of Trade, Industry and Fisheries’ pro-
posed ideas of reversing the trawler owners’ obligations
to deliver fish to coastal communities. The minister
and her colleagues were met with banners and slogans
carried by hundreds of people from Vardø and Varanger.
On 1 May 2017, people in Vardø (for the first time in 25
years) organized a parade to celebrate the international
workers day under the claim that ‘the fish belongs to
the people’.

Vardø Municipality spans the mainland, the island of
Vardø, on which the town of Vardø is located, and
Hornøya nature reserve to the north-east of the town
(Fig. 1). Vardø is connected to the Varanger Peninsula
by a tunnel, located close to the productive fishing
fields in the Barents Sea. There is a vibrant Arctic atmos-
phere, with Northern Lights during the dark winter
months and midnight sun in the summertime. The vis-
ible land masses along the shoreline are vestiges of the
ice that receded some 12,000 years ago (Brekkhus et al.
n.d.). The Gulf Stream has enabled settlement in the Var-
anger region and it keeps the sea free of ice all year
round. The climate is very harsh, with long winters, vio-
lent storms and changing weather conditions, rendering
mobility unpredictable. The region is multicultural, with
a mix of Sami, Finnish, Russian, and Norwegian people
and traditions. For centuries, Vardø functioned as a mili-
tary outpost and administrative centre for trade and
fisheries in the far north (Balsvik 1989). The town lost
many of its administrative functions during the 1970s,
and in recent decades Vadsø has functioned as the
administrative centre of Finnmark County.

To counteract a negative spiral, new governmental
offices were established in Vardø in 2005. Today, these
offices are considered very important for the town,
while some inhabitants had the feeling that the establish-
ment should not have been necessary for a place like
Vardø. The town has maintained its strategic position
within a geopolitical area of tension due to radar instal-
lations, with increased NATO surveillance of Russian
activity in the north. The increased military activity has
provoked Russia, which has responded with simulated
bomb attacks. This contrasts the way that many people
living in this region identify with their neighbours, as
part of a rich cultural history of trade and partnerships.
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The powerful forces at work such as the military activi-
ties, national policies and different industrial position-
ings have combined to cause the radical uncertainty for
people living in this small town. At the same time,
these conditions have sparked the motivation for local
mobilization processes, the formation of local alliances,
new stories, and an aspired-to future.

Janike Kampevold Larsen (2018) describes the coast-
line of Vardø as a connecting zone, thus highlighting its
open and globally connected history, which is based on
a development grounded in local resources. However,
today, multiple extraction industries have positioned
themselves for the next ‘big thing’, such as oil and gas pro-
duction in the Barents Sea, fish farming, and tourism. The
Arctic icemelt has opened up for increased transportation
activity through the Northeast Passage. For many years,
Vardø Municipality has been preparing for new activities
in the northernwaters. Between 2008 and 2012, themuni-
cipality and private investors spent NOK 1 billion (EUR
104,071,268) on supply harbour infrastructure on the
mainland at Svartnes (Kampevold Larsen 2018). A num-
ber of inhabitants were frustrated by those investments,
while at the same time they saw that the old fishery har-
bour at the heart of the town was falling apart (Fig. 2).
Themunicipality has highlighted tourismas an important
industry for the future. However, several inhabitants were
of the opinion that little had been done to support local
tourism entrepreneurship and smaller place-making
initiatives in the past. As a response to the old industrial
thinking, one local tourism entrepreneur said, ‘while we

have a great tradition with the fish, we do not have any
experience of managing place-making and value creation
across different kinds of smaller scale entrepreneurship
projects’.

Place-making stories

Introducing thematic stories

The thematic stories presented in this section, which are
grounded in the empirical material, describe emerging
creative processes in Vardø. I present the individual life-
lines of community entrepreneurs Svein Harald Holmen
(Vardø Restored) and Tormod Amundsen (Biotope),
which are prominent for understanding the emergence
of social creativity in Vardø. Additionally, I present the-
matic stories related to the restoration of Vardø and
involving historic buildings and house owners, Komafest
(a street art festival), and the research project Future
North, run by the Oslo School of Architecture and
Design (AHO). Thematic stories related to Biotope
cover the bird festival, Gullfest, and the island of
Hornøya and its bird life.

While the themes involve many different individual
lifelines, actors also exist within networks. Within the
thematic stories, I make connections between town festi-
vals, entrepreneurs, the Coastal Rebellion, and Vardø
Municipality, while acknowledging that many individ-
uals mentioned in the stories are part of a meshwork
of lines (Fig. 3). I also make connections to other actors

Fig. 2. Old fishery harbour Vardø
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at work related to the meshwork such as national fund-
ing programmes, in which the financial resources have
been fundamentally important for the emerging stories
of Vardø Restored. The contextual description involving
national policies and various powerful forces involved in
Vardø provides an important background for under-
standing sparks related to the mobilization processes
and local alliances within these thematic stories.

Svein Harald Holmen and Vardø Restored

Svein Harald Holmen started Vardø Restored in 2012 to
help local house owners with applications for funding to
restore old buildings of national cultural heritage value.
The idea behind Vardø Restored has been to create
new stories about Vardø by regenerating pride in the
town’s cultural history through empowering residents
to start new development initiatives and by enabling
synergies between projects. Rasmus Skydstrup, a skilled
craftsman who once worked on Nidaros Cathedral in
Trondheim, worked together with Holmen and house
owners for several years. Storytelling has been very

important for Vardø Restored, as is evident from the per-
sonal stories of house owners, the restoration work and
art projects on the organization’s website. Until 2018,
Vardø Restored was part of Varanger Museum. Today,
it is a private non-profit organization led by Holmen
and landscape architect Brona Keenan. During the
2017 Yukigassen (snowball festival) and the Pomor Fes-
tival (two of the town’s five annual festivals) Vardø
Restored and a local chef collaborated on food concepts.
The Tenning storytelling festival in 2018 was a collabora-
tive project between Vardø Restored and activists from
the Coastal Rebellion, who invited Professor of Sociology
Ottar Brox as one of the key speakers.

In 2017, Holmen (aged 40 years) told me about his
childhood in Vardø, when it was normal to begin work-
ing in the fishing industry at 12 years of age. His motiv-
ation for Vardø Restored relates to his deep love of his
home town and its inhabitants, and his fear of losing it
as a place for coastal fisheries. He recalled that when
he returned to his home for Christmas in 2003, after
UN military service in Kosovo, the experience was very
emotional for him. A fishery crisis in 2002 had caused

Fig. 3. Human and non-human actors in Vardø
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a major community breakdown, as 270 people had lost
their jobs. Holmen described the gloomy atmosphere
in a partially abandoned place compared with the lively
town that he had left in 1998. He then bought a café in
the abandoned fishing village of Hamningberg in Båtsf-
jord Municipality, Finnmark, where he ran a profitable
business serving tourists. The village, located c.28 km
north-west of and one hour’s drive from Vardø, is a
very popular place for visitors and second-home owners.
After being involved in a National Tourist Route (Nasjo-
nale turistveger) project and a cultural heritage project,
Holmen became increasingly frustrated with top-down
bureaucracy that resulted in conflicts.

After a personal crisis Holmen spent a couple of
weeks in Canada learning about indigenous methods
for creating space for dialogues and common ground
for knowledge sharing between local people and different
actors. He returned to Hamningberg and managed to
turn the situation around by using some of those
methods, which became known as ‘the lavvu method’.
After a while, Holmen became the project manager of
the value creation programme for cultural heritage in
Hamningberg (directed by the Directorate for Cultural
Heritage), as well as for a natural heritage programme
(directed by the Norwegian Ministry of Environment),
and a regional park project in Varanger. Through the
natural heritage programme, Holmen saw the potential
in funding Biotope’s ideas and bird tourism. This led
to the pre-study, ‘Birding Destination Varanger’, devel-
oped by Biotope, and the establishment of the first
wind shelters in collaboration with the National Tourist
Route project.

Tormod Amundsen and Biotope

Biotope is a nature architecture company that uses archi-
tecture as a tool to protect and promote birds, wildlife
and nature. In 2009, the company’s two architects Tor-
mod Amundsen (aged 40 years) and Elin Taranger
moved to Vardø with the aim of making Varanger the
world’s best Arctic birdwatching destination. Earlier,
the Finnish tourism industry had transported tourists
to Varanger for birdwatching. Today, this practice has
changed, as many new local and regional actors have
become involved in the industry, such as Wild Varanger,
which takes tourists out to sea and lets them dive with
guillemots. Since 2009, Biotope has been working with
nature and Arctic birds, designing wind shelters and
developing destinations in the region. The adoption of
a bird’s perspective in Varanger has resulted in 16
wind shelters, designed with deep knowledge of the
birds’ behaviour, ecological conditions, landscape qual-
ities, and birdwatchers’ needs. The story of Biotope is

about Arctic birds and visitors connected through both
specially designed wind shelters and high-tech equip-
ment in terms of cameras, telephoto lenses and binocu-
lars. On Biotope’s Facebook page, which boasts more
than 8000 followers, Amundsen presents stories about
the region’s birdlife and stories about fishery resources,
politics, birds, and the future derived from conversations
with fishermen.

By the time Amundsen reached the age of 15 years, he
knew the scientific name of almost every bird species in
Europe. Having grown up in the county of Trøndelag in
Central Norway, he had spent a lot of time in the great
outdoors. After a trip to Vardø while studying architec-
ture in Bergen, he was dazzled by Arctic nature and the
development potential. At the same time, he noted the
extensive pessimism due to the economic depression.
When Amundsen, Elin Taranger and their daughter
first settled in Vardø, they met with a lot of resistance
and scepticism regarding their ideas. According to
Amundsen, as a place for residents and tourists, Vardø
was fundamentally dependent on maintaining the place
as an intact and authentic fishing village. Biotope has
gained much attention nationally and internationally
within the tourism industry, as well as among architects
and birdwatchers. In recent years, Biotope has had seven
employees working in Vardø. However, as a conse-
quence of its involvement in many international projects,
a restructuring of its Vardø-based office has been necess-
ary. Recently, the firm opened an office in England, and
the main office may relocate to Denmark or Sweden.

Gullfest – bird festival

Biotope has arranged a bird festival, Gullfest, in Vardø
each year, which has become quite popular within the
community. As part of this festival, there is collaboration
between Biotope and the local school: workshops are
held, when children, teachers, Biotope employees, volun-
teers, and artists come together to producing paintings of
birds and make bird boxes. Field trips are organized with
the children to learn about different bird species and the
shared environment. Professional artists and birdwatch-
ers with knowledge and experience from the British bird-
watching community are brought in to help facilitate
these events. Talks and exhibitions are held, during
which local people and families meet with people from
the birdwatching community. Many of the inhabitants
proudly discussed this work as a very good example of
local development and involvement praxis. One of the
schoolteachers said thatwhereas earlier, childrenhadonly
known two types of birds – seagulls and sparrows –they
could now name many birds.
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Hornøya

Many of the inhabitants living in Vardø said that the
‘bird islands’ were places they went to gather eggs in
the springtime. Hornøya bird cliff, which is located
within a 10-minute boat ride from Vardø harbour, is
currently a significant resource for the tourism industry.
Biotope has played an important role in marketing the
area in the global birdwatching community, in which
Amundsen had been involved in guiding groups of
people. Easy access to this Arctic place and a large num-
ber of bird enthusiasts has made the potential for econ-
omic development relevant. Traffic is restricted on the
island and only simple trails are provided.

A marked trail from the bird hide leads to Hornøya
Lighthouse, a protected cultural heritage site, where it is
possible to stay for NOK 400 per night. This has served
as a base formany visitors, including large TV production
crews from NRK (in Norway) and the BBC. As a nature
reserve, Hornøya is home to thousands of endangered
Arctic seabird species, such as the common guillemot, kit-
tiwake, Atlantic puffin, razorbill, and shag. From January
to April, the iconic Steller’s eider and king eider migrate
from Siberia to different localities in Varanger. The
birds migrate for the same reason as people do, namely
for easy access to fish. The island and its ecosystems
have been under the scrutiny of researchers due to climate
change and increased tourism, suggesting that increased
pressure in recent years has negatively affected the suc-
cessful breeding of the common guillemot and shag.

Historical buildings

The colourful building environment in Vardø town lies
low in the terrain within the open Arctic landscape.
Many of these buildings are part of the largest intact
urban structures in Finnmark that were built before the
bombings duringWorldWar II, thus representing stories
from the Russian–Norwegian Pomor trade era (1740–
1917). Some of the houses are constructed from timber
that was floated down the rivers from the Russian inland
forests towards theWhite Sea, loaded onto boats, and then
shipped to Vardø. In the late 18th century, there were 12
bakeries and fancy hat stores in the town. Currently, there
are ongoing initiatives to revitalize one of the old bakeries.
The owner of that buildingmovedback toVardø fromLil-
lehammer to work on the project as part of the Vardø
Restored project. Restoration processes have stimulated
the upgrading of Østre Molokrok, which houses facilities
for fishermen in the heart of the old fishery harbour.

Around 50 buildings have been included in the
Vardø Restored project and over NOK 10 million
(EUR 1.04 million) was received from national cultural

heritage institutions for the purpose. The latter invest-
ments have released many new private investments in
the town. As an example, the owner of the restaurant
Nordpol Kro received NOK 400,000 (EUR 41,628) to
replace old windows. This led to private investments
of NOK 600,000 (EUR 62,442) to build a modern
music scene, which in turn led to the establishment
of a music club in Vardø that books artists to perform
at Nordpol Kro and elsewhere in Vardø. The owner of
Nordpol Kro considered that Vardø Restored had been
vital for the continuity of the oldest restaurant in the
north of Norway: ‘I nearly had to shut down here.
Without help, we couldn’t have replaced all the win-
dows, and, of course, we identify ourselves with the
buildings, particularly when they are restored.’ During
previous Gullfest events, Nordpol Kro has been an
important meeting place for residents and visitors,
with talks and exhibitions held there.

Komafest

In 2012, the artist Pøbel arrived in Vardø after working
with street art projects in Lofoten and came up with
the idea of the festival named Komafest. The intention
was to use art to highlight that depopulation and
decline in Norwegian districts related to centralization
and fishery politics. Pøbel contacted Svein Harald Hol-
men to discuss the idea of using art to spark further
restoration projects in Vardø. However, he made it
clear that it was not possible to succeed by being anon-
ymous and that they needed to build the project from
the bottom up.

The two men drove around the town and presented
the idea to house owners, the mayor, the local chef,
and craftsmen, among others. In the course of a few
days, they obtained permission from more than 50
house owners to paint their external walls. Holmen
said that they enjoyed a tremendous driving force in
the project, because they involved people in every
step of the process. This resulted in 13 well-known
international artists creating 55 pieces of art, through
which shame over decaying buildings was turned into
pride and hope for a better future. Many people
spoke enthusiastically about the festival as an occasion
when almost the entire community took to the streets.
House owners were involved in deciding what motifs
would be painted on their walls. According to one
resident,

Komafest got people to care about their houses again.
Many of the houses with street art are bought up now,
and there is ongoing development inside a lot of them.
Before, people were ashamed of the town. They said,
tear down this old [expletive]! Today, this has changed,

Norsk Geografisk Tidsskrift–Norwegian Journal of Geography 265



and it changed fast with the street art. It woke up a lot of
people here.

Future North

Since 2013, Vardø Restored has collaborated with the
Oslo School of Architecture and Design (AHO) on
many different research activities and student endea-
vours. The research project Future North studies
ongoing changes in the Arctic from a landscape perspec-
tive. In collaboration with Vardø Restored, the project
members have created and designed scenarios, engaged
in participatory processes, undertaken mappings, and
held discussions on cultural values and future orien-
tations. This has been part of the work towards a new
cultural heritage plan for Vardø.

Examples of designed scenarios have included the
reuse of public spaces and old bakeries. The visionary
master’s thesis titled Savour the Past, Taste the Future:
Community Regeneration Through Food Heritage in
Vardø, co-authored by Keenan and Hamaker (Keenan
& Hamaker 2016), led to Keenan working full-time at
Vardø Restored. The representatives of Future North
concluded that there was a future for Vardø as an attrac-
tive place for tourists, artists, and potentially as a hub for
cultural engagement and learning. Within my empirical
material, involved local actors stated that Future North
had been important as a source of inspiration and motiv-
ation. New projects had been planned with the aim of
strengthening the relationship between Vardø Restored,
the municipalities, and different culture-related place-
making projects.

Place-making and emerging social creativity

Introducing a model

Based on the thematic stories obtained both during my
research and from the literature, in this section I present
a general conceptual figure expressing the relationship
between place-making and emerging social creativity.
Figure 4 is not an expression of balanced components,
since the component of place comprises all existing prac-
tices and actors. Rather, it illustrates a procedural context
for transboundary and continuous processes involving
place, community entrepreneurs and creative commu-
nity arenas, and contributing new enterprises that mate-
rialize in social creativity and potentially virtuous circles.
The enterprises component encompasses what has been
done and what has not been done, addressing new
undertakings, engagement, hope, possibilities, and fragile
connections. In the following, I briefly discuss the place
component, before discussing the components of

community entrepreneurs and creative community
arenas in relation to the empirical material. The analyti-
cal lens for the model is inspired by two different modes
of inquiry: individual lifelines acting (meshwork), and
actors involved in acting (ANT).

Place as context for place-making and social
creativity

The context of rapid changes in the Arctic identified by
Kampevold Larsen & Hemmersam (2017; 2018) and for
small towns in general (Nyseth et al. 2017) has motivated
the place-making perspective inspired by Førde (2010)
and Selman (2012). Selman addresses the question of
how recreating a living economy grounded in local
resources requires investments in many different areas.
In the case of Vardø, Vardø Restored and Biotope have
contributed restoration projects, community activities
and tourism initiatives. In this respect, ANT (Latour
2005; Law 2008; van der Duim et al. 2013) has been
instrumental in enabling me to make connections
between place-making and tourism-related actors.

The case study revealed how the restoration and
transformations of historical buildings, such as Nordpol
Kro, and the increase in birdwatching tourism, were
mutually stimulating. Other actors of importance for
the actions of Biotope and Vardø Restored included fes-
tivals, a chef, the Coastal Rebellion, and the fisheries. The
thematic stories show how they tended to each other’s
needs, as shown by the care and mutual respect they
showed for their individual projects. This finding high-
lights the interplay and correspondence between

Fig. 4. The relationship between place-making and social creativity
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individual lines at the local level, rather than intercon-
nected points (Ingold 2015). The place component is
important for identifying and acquiring knowledge of
the existing situation and challenges, as well as the
becoming of informal local alliances, involving actors
and lifelines and movements towards virtuous circles
(Selman 2012) relating to the in-depth focus on commu-
nity entrepreneurship projects.

Community entrepreneurs

Place-specific engagements

Development processes related to Vardø Restored and
Biotope showed that individuals were strongly committed
and through vigour and creativity they invigorated the
community in new ways. The acts of both Svein Harald
Holmen and Tormod Amundsen in accordance with
opportunities in locally-based resources can clearly be
related to the concept of affordance, as described by
Ingold (2011). They both actively assumed different
roles in society and appeared as important actors for
change (Haukeland 2010) by helping to set in motion
new place-specific stories about Vardø. A common trait
was that both Holmen and Amundsen were heavily
involved in the place by virtue of living in Vardø and
were working to create local and regional values.

Holmen’s project demonstrates how his deep love of
his home place and fear of losing it functioned as a
powerful driving force for change. By contrast, Amund-
sen’s story reflects lifestyle interests serving as a core
motivation. This reflects the fact that both entrepreneurs
were acting in accordance with their inner basic values as
the driving force for their community development pro-
jects, which in turn shows how a strong commitment can
evolve as a result of various relationships to place; based
on one’s skills, knowledge and life stories (Ingold 2011).
An important means of stimulating social creativity
towards contributing to dynamic and vibrant landscapes
is to accommodate motivated individuals with a strong
commitment to the place’s resources and community,
which in development projects are an intrinsic part of
their individual lifelines.

Broad value creation

Collective solutions are a central element of community
entrepreneurship (Borch & Førde 2010). One key
characteristic of community entrepreneurs is their col-
lective approach and that they relate to a place with
expanded value creation perspectives. Inspired by
broad value creation (Haukeland & Brandtzæg 2009),
Holmen developed a strategy for cultural and social

creation to bolster shared stories of the town and oppor-
tunities for house owners. The strategy represents an
awareness of the link between the social field and cultural
heritage, thus resonating with the Faro Convention
(Council of Europe 2005) and the European Landscape
Convention (Council of Europe 2000), and emphasizing
collectively shared cultural heritage and social values
related to the intangible landscape.

In a different way, Amundsen entered the social field
based on lifestyle interests and the necessity of making
the project financially relevant. However, to ensure his
project in Vardø would be successful, he took steps to
create local commitment and a sense of universal owner-
ship in terms of birdwatching and related activities. Irre-
spective of Amundsen’s motives, the aforementioned
steps served to activate the social and cultural value cre-
ation field. For places such as Vardø, which are in great
need of new jobs and opportunities related to the econ-
omic sector, as highlighted by Kampevold Larsen &
Hemmersam (2017), Biotope opened up for a new
sense of community and social creativity through local
development grounded in local and regional resources.
The development in Vardø shows the importance of per-
ceiving the use and protection of nature and culture also
in a wider local and societal context, in which values are
fundamentally dependent on people who care about the
places where they live.

Sensitivity

Creativity in relation to place depends on individuals’ sen-
sitivity, which involves an eye for place-specific contexts
(Nyseth et al. 2017). This can be seen in conjunction
with the way Holmen and Amundsen related to the natu-
ral environment and community life in Vardø. With
regard to the example of Vardø as a tourist destination
and fishing village, one of the fishermen said: ‘You can
say whatever you want about tourism and birds and all
that, but it is not enough for 2000 people to make a living
from. We need fish, and we need them badly.’ The quote
expresses the strong relationship between society, the sea
and fish. The fisheries represent a rich cultural history that
is an important aspect in the foundation for settlement in
Vardø, an aspect that many feel is under threat, as demon-
strated by the Coastal Rebellion. By virtue of Holmen’s
heavy personal involvement in this story, Vardø Restored
itself is grounded in emotional and symbolic aspects of
local development (Vestby 2015).

Amundsen’s understanding of local complexity
appears similar in relation to this strongly pressured
community, as he was involved in the local fishermen’s
struggle for the survival of coastal fishing, creating a
dialogue about fish, birds and potential futures.
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Such sensitivity contributes to positive relationships between
tourism and fishery activities, with common interests and
consciousness aimed at safeguarding and developing a
vibrant coastal society. However, this does not represent
planned routes and connections between things, but rather
lived improvisations along the lines, whereby individuals
tend to each other in a world of becoming, and in which
things are not yet given (Ingold 2015).

In drawing inspiration from Ingold’s concept of ‘mak-
ing’ (Ingold 2013), creativity can be understood as an
emerging process through which individuals enter into a
world of already existing material processes. In turn, this
refers to the concept of affordance. In Vardø, the concept
of affordance can be understood as due to the Arctic qual-
ities that distinguish the geographical locality in which the
projects and lives are unfolding. In this respect, creativity
is understood as emerging through different variable, rela-
tional factors, wherein the weather, wind and light are
inextricably intertwined with Holmen’s and Amundsen’s
day-to-day life and projects within the landscape. This
does not represent connections in networked space, as
Ingold (2011) puts it, but lived conditions in which the
forces of weather are directly entangled with individual
improvisations in the landscape.

The distinctive place-specific qualities within the Arc-
tic affect individual’s creativity. The fact that wind shel-
ters are used in local outdoor activities as well as for
birdwatching expresses a collective sensitivity. Stories
are told about the weather, Northern Lights and bird
species, as illustrative of the vivid Arctic features told
via Biotope’s social media. Technological connections
to the international birdwatching community through
social media storytelling highlight other important work-
ings within the wider actor network (Latour 2010).
Additionally, the skills involved in storytelling in the
digital world, combined with community entrepreneurs’
sensitivity to the wider landscape context, are a very
important part of communicating with inhabitants in
Vardø, and for inspiring, informing and creating aware-
ness of birdlife and its development.

Credibility

Both Holmen and Amundsen had a high degree of trust
in Vardø and this can be seen in the context of what
Clemetsen & Stokke (2018) call integration actors, for
whom high levels of trust and legitimacy are crucial for
their role. Common to the two individuals is that they
both lived and worked in Vardø, where they contributed
to local value creation, involved the local community,
created awareness and pride in local resources, and
enhanced local ownership of the development. This
can also be seen in the context that they were prime

movers by virtue of their skills, personal characteristics
and ability to produce results.

My empirical data show that from 2009 Biotope
worked actively to legitimize its ideas about birdwatch-
ing, which were met with scepticism at the local level.
As the result of necessary partnerships, mobilization,
inclusion, transparency, and targeted activities in the
local environment and in the Varanger region, scepti-
cism was clearly reversed and turned in a positive direc-
tion, thereby contributing to social creativity. This meant
that also trust ensued as a result of a group of people
recognizing the integrity of the individual (Clemetsen
& Stokke 2018). Furthermore, Holmen’s story shows
how a high degree of trust was achieved through many
years of experience in managing the processes in the
field of cultural heritage and was strongly motivated by
community values. Yet another important factor for
building trust is that both entrepreneurs were strongly
motivated by other factors than economic self-interest.

Creative community arenas

Direct encounters

In Vardø, artistically driven processes have been an
important part of the local development, involving an
important duration for creative processes, as highlighted
by Hallam & Ingold (2007). Each year, Gullfest involves
the local elementary school representing an arena where
pupils build bird houses and produce paintings of birds.
Working with local school plans is a way to create a con-
tinuum in which the children in Vardø will grow up with
a stronger ecological awareness of the inherent value of
the birds found in the area, where also activities for bird-
life protection and exhibitions enable the children’s
families to become involved.

In line with Ingold’s thinking (Ingold 2013; 2015),
creativity emerges through direct encounters between
many corresponding lines, where inhabitants experiment
with their way into the future within their surroundings.
However, the British birdwatching community’s involve-
ment in Gullfest connects Vardø to new international
communities too, addressing the open local–global net-
work (Massey 2005). The international street artists
have a strong influence on heritage processes and other
lines of the meshwork in Vardø. My empirical data
show how the place-specific art sets emotions, thoughts
and body in motion, thus helping people see new oppor-
tunities and raising hopes for the future. In this respect,
creativity is activated through the place-specific
approach that underlies the shared processes, thereby
helping to provide direction for the emergence of social
creativity. This in turn highlights how both Komafest
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and Gullfest can be regarded as actors (Latour 2005; Law
2008) due to their strong contribution to social creativity
emergence.

Future motives

Social creativity in local development involves experi-
menting with alternative future scenarios and requires
perspectives that depart from linear, rational expedience
and sector demarcation. Komafest became an important
arena for social change with hope for the future. Vardø
Restored has worked with Future North over a long
period of time, another actor that distinguishes itself in
terms of how emerging social creativity can be under-
stood. The design of various future scenarios and parti-
cipatory processes related to further opportunities for
homeowners has helped to bolster motivation and to
open up for social creativity. An important aspect in
this regard is continuity, along with the fact that, over
a period of several years, an arena has been created for
meetings between Future North and the local commu-
nity, in which Vardø Restored has served as an impor-
tant networker (Borch & Førde 2010).

Keenan & Hamaker’s master’s thesis is another
example of a contribution that has opened up people’s
perspectives on their own home place, as the authors car-
ried out prolonged periods of fieldwork consisting of
mappings, participatory processes, design, and new visu-
alizations (Keenan & Hamaker 2016). It is also an
example of how skilled individual design practice inter-
sects with technology, resources, people, memories, and
imagined futures (Law 2008; Latour 2010). However, in
this regard, an important point is that the dialogic pro-
cesses, as well as the drafting and designing of future
scenarios, represent important meetings that help to gen-
erate ideas about the future. In this respect, community
development in Vardø provides evidence that exper-
imental approaches have been important for social crea-
tivity (Nyseth et al. 2017).

Enterprises and connectivities

The place-making initiatives with strong community
orientations in Vardø have been instrumental in opening
up for new stories based on individual and shared values.
Social creativity can be identified through different fac-
tors that become active as a result of local development.
As furthered by Jóhannesson (2012) when using ANT,
this is not merely a matter of physical materialization
in the landscape, such as wind shelters or restored build-
ings, but also of non-realized ideas, heightened aware-
ness, optimism, belief in the future, and enhanced
relationships. In Vardø, this includes heightened

awareness concerning shared cultural history and bird-
life, restored houses, new ideas for local development
such as the bakery project and the cultural hub in
Grand Hotel, increased volunteering and bolstered
voluntary spirit, new tourism entrepreneurs and local
development projects, and positive relations between
fisheries and tourism. New entrepreneurs with strong
social affiliations have become active, such as the owners
of Østre Molokrok, who were working to upgrade the
historic fishing port. Additionally, Biotope has opened
up for new ideas and opportunities in Vardø. Such activi-
ties, in various ways, are ancillary to the self-reinforce-
ment of local development, which strengthens
landscape quality as well as the sense of community,
and contributes to a more vibrant landscape (Selman &
Knight 2007).

The dimension of enterprise (Fig. 4) has an important
role in addressing the fragility of networks, as addressed
by Latour (2010). In Vardø, several of the house owners
are in need of dedicated business plans and development
strategies to be able to move on and to build on the work
that has been done in the last decade. New initiatives and
cooperation between research environments, local pro-
jects, and the municipality would be important steps for-
ward to manage value creation activities with sensitivity
to contemporary challenges.

The case study shows that local authorities seem to
have focused on big industrial thinking favouring
major external actors. In this respect, there clearly exist
tensions between creative initiatives and the formal
and traditional municipality planning and development
thinking (Førde & Ringholm 2012), thus representing
challenges for actors such as Biotope and Vardø
Restored. Hence, moral support is crucial for their
long-term commitment, and this highlights many differ-
ent value perspectives, contradictory interests and future
motives. Major uncertainties for the future regarding
Vardø Restored highlight the fragility of private actors
that depend on external funding and exist with limited
municipality support. The study also highlights the
need to strengthen relationships between nature conser-
vation management and private actors that are stimulat-
ing activities within protected areas.

Summary

Themodel in Fig. 4 reflects the need for inhabitants within
places such as Vardø to act creatively and responsibly to
enable future development possibilities grounded in
local resources. This is illustrated in the model by relation-
ships between place, community entrepreneurs and crea-
tive community arenas. The last component in the model
(enterprises) reflects new undertakings and fragilities,
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which should be taken into consideration for further pro-
cesses. My discussion has addressed the multiplicity of
relations within the overall procedural context.

Place-making and social creativity need to be seen
within the broader context of the place, drawing atten-
tion to present situation and challenges, humans and
more-than-human actor-dynamics, positionings, and
alliances at work. The role of two community entrepre-
neurs in mobilizing and responding to local realities
discussed in this article are expressed in the model
(Fig. 4) by virtue of their place-specific engagements,
broad value creation, sensitivity to place complexities,
and credibility. The model also expresses the important
relationship between community entrepreneurs and
creative community arenas, enabling social creativity
to emerge through direct encounters between individ-
uals, actors and non-human actors. The artistically dri-
ven processes, experimentation and involvement
discussed in this article, contribute to the emergence
of future motives and social creativity.

Conclusions

In relation to the two entrepreneurial projects in the case
study, social creativity is activated when creativity is
anchored in the place and its inhabitants, and occurs in
creative community arenas in which direct encounters
between actors and future ideations take place. Given the
impulse of social creativity, the pioneers are also inspired
to expand or strengthen their roles within the community.
The role of community entrepreneur is activated by virtue
of a strengthened community, by contributing to new
enterprises. New place-specific enterprises emerge as a
result of the community processes comprising a multitude
of actor relationships that contribute to renegotiations,
from which new movements and juxtapositions emerge.
This shows that social creativity is influenced by many
different interacting actors, who must also be regarded in
the light of their individual lifelines and the situated
environment. A dynamic relationship between creative
place-specific projects and community processes is an
essential prerequisite for long-term responsible local devel-
opment and the emergence of social creativity. A conscious
awareness of this requirement may contribute to both indi-
vidual and joint value-oriented opportunities and stories,
and to the creation of self-reinforcing dynamics between
actors and activities in place.

To manage challenges related to inherently destructive
creativity existing within the commercial tourism dis-
course, the model developed in this article (Fig. 4) is not
enough. Tourism very often leads to unintended conse-
quences and needs to be met with formal planning and
regulations as well as place-specific creativity. To enable

social creativity through local development processes
involving tourism requires a departure from the pro-
duct-oriented destination discourse. The perspective
developed in Fig. 4 is transferable to other local contexts,
particularly declining places in districts. In this respect, the
model (Fig. 4) can be used as a framework for analysing
qualitative place-making complexities, as emerging and
continuous processes rather than results. The conceptual
framework opens up for moving beyond traditional bor-
ders, encouraging a view on understanding the role of
different inhabitants, the coming together of individuals
and actors, and potentially reinforcing activities.

By combining the modes of meshwork and ANT, the
model presented in this article is a flexible contribution to
analyses of emerging social creativity through practical
entrepreneurial and creative processes at the intersection
of place-making and tourism. Both meshwork and ANT
have deep philosophical roots, which extend far beyond
the discussion of the concepts in this article. However,
applying the meshwork mode within a practical place-mak-
ing and landscape context means that one has to be present
within the processes of the studied. Through processes of
getting to know inhabitants along the lines, as well as
their struggles, uncertainties, motivations, desires, and
aspirations, more improvised, informal and sensitive aspects
became apparent. These have proved of major importance
for discussing place-making within places such as Vardø.
However, there is a need to develop the framework further
in relation to the meshwork–network relationship and in
relation to different case areas.
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